Changes in consumer footfall
Impact that e-commerce is having on how often consumers travel to inner cities in per cent

Change in the number of
trips, as, generally, people
go shopping less often

Change in the number of trips,
as shopping is increasingly
being done online

No change in the number
of trips, as no or little
shopping is being done online

No change in the number
of trips even though shopping
is being done online
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Source: IFH Koéln, CSR-Tracker, November 2013, population-representative online survey.
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